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Using Social Media

* Social Media Platforms

— You are a brand!

— Establishing a professional presence
« Due Diligence. What does it mean?

— Responsible social media use

— Fact checking
¢ Social Media and Agriculture

— What's out there

— What's needed

| AM EATING A #DONUT
I LIKE DONUTS

THIS IS WHERE | EAT DONUTS
HERE IS A VINTAGE PHOTO OF MY DONUT

WATCH ME EAT ADONUT

HERE'S A DONUT RECIPE

NOW LISTENING TO “DONUTS”
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\-I-ﬂ MY SKILLS INCLUDE DONUT EATING
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&' LET'S HANGOUT AND TALK ABOUT DONUTS

| ATE A DONUT AND DISAPPEARED
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#Socialnomics 2014 by Eric Qualman
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WHAT IS YOUR BRAND?
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Sobering statistics

« Colleges and Universities
— 27% use Google +
— 26% use Facebook

— 35% found information that negatively impacted prospective students’
applications

« Employers

— 70 % of recruiters denied candidates due to online information
— 84% of recruiters think online reputations will factor in hiring practices

ALL OF THESE PERCENTAGES ARE INCREASING!!!
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“The 21st-century human is learning
that every action leaves an indelible
digital trail. In the years ahead, many
of us will be challenged by what we
are making public in various social
forums today.

The fact that one in five applicants
disqualify themselves from an
interview because of content in the
social media sphere is a warning to
job seekers and a true indicator of the
digital reality we now live in.” — -
Eurocom Worldwide (PR firm)




REALLY?

Likelihood that one of these
“friends” is an employer or
fake account are very high.

Regardless of personal privacy
settings, once it is posted, online
content is fair game and can be
shared publicly by “friends.”
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U Carvet REC

9/16/2015




Advice

« Anything connected to your real name keep moderate & professional
* Email: crzygurl134@gmail.com vs mwafred@gmail.com
* Social media accounts. Twitter, SnapChat, Instagram — more than one.
Have a fun. crazy one to talk about concerts, boyfriends, parties, social life.
Create a serious one that is branded to your real name.
Create a blog. Write about serious topics. Your 4-H community service.
What you learned from a project or activity. Content that shows your life in
an every day context that is positive & thoughtful.
Watch the number of Facebook friends. Do you really know them?

— Use lists to reduce post visibility

— Downplay the drama — relationship problems, feeling blue, gossip,

complaining about job.

Posting on
Facebook pages

q. i i NEVER PRIVATE!

6 Hiring Managers Spill Their Secrets
What one job candidate did that really wowed the interviewer

i | AGL Jobs | October 1, 2014
56 207 B el
Shore  Wiweet [ snaee 3o [IEN] fwe W )

{This art

appenred prviously on

W asked slx peopia who hire prople what wins
hem aver. Lots o leam here

Erik Bowitz, Senlor Resume Export at
Resumé Ganius

“We atk most applicants if they've checked out
our cone business site, and about 60 percent
roply thay have. Howowver, our most recont hirg
really wawed us by rot only claiming fo have
renierwed our homepnge but alss our [Te]
resource pages and entine blog. W quizred
him on some okd posts and sure enough, he
Fmcaling what they wara: about and wha wis
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Socisl Media and Digital Marketing
Specialisg
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Danille Kunkis, VP,

“Wa recantly hired & wom:
prosence. Prior 1 hos in
us that sha was resea)
demonstrated how muck
Began fellowing our Fa page. wcrtantly, sha commared on our po:
savernl Emes with har own friends, which row anything about Facebook, he
%0 cther peapie. Wa ware impressad. and sha got tha job,”

Who wan us cver with her understanding of the importance of mecia and web
and sent commants to me about my blog.,
g tha b
¥ aboul the nal

Grace Lanuza, Founder and CEO of G

“One applicant came prapared with vary datalled research about the company, not just tha cliants but atso tha
culture, which was very imporiant in that particular role we ware hiring for. Another applicant saw cn Twitter that |
was 8 g & care after we inary phans intendew and he a point to come 1o cur boath
and meel me personally. This really put a personal loueh in &n olherwise remole interview process. One
appheant quoled 8 bleg post that | had published and It was relavan to the interview.”

= Internships/Job Seekers

T e e « What is company’s social
3 media footprint?

* How do they
engage/serve the public
with social media

W « Study before an interview
g : « They will be studying you!
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In life, not just in social media, do your
“due diligence”

.

Think before you send

Consider before you share

+ Avoid drama

« Don't be gullible

« Don't overreact to the obvious “OMG” moments

+ Ask what voices are missing in the discussion or topic
« Don't complain to get ahead. Compliment to get ahead
« Give credit to others. You will always be seen as gracious and fair

.




AG LITERACY
YOU CAN BE AN AGVOCATE
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Greenhouse/garden center
Farmers Market

Creamery

Poultry farmer

U-pick

Orchard

Grow for processing/grain
Events

Value Added/Retalil
Agvocate

The Credibility Gap

You say They hear
Your methods tamper with natur

are proven
safe.

Atwhat expense to quality?

B IC . bcholden to big processal
produce more to and the bottom line.
FEED the world. -
You will take profitable
M short cuts when and if

you can.

-e caraa safest food supply in You WANT to produce
ou.nd L oo more to SELL to the world.

You want subsidies and lax

—p—— o
domestic food supply. Pesticides, antibiotics and hormones
might ot be safe in the long-run.
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FarmERS vs. FarmING

o

mass_production

too many subsidieseiss starming -

chem |T.‘1-’spestlc|d@S
big business

w_w,“mﬁm
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Who they think we are

Chipolte’s Original streaming comedy series depicting agriculture as industrial
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Your Abs
n Cheese

ettty 20
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| IBIRTH CONTR
A : GETTING ANNO ING
'1144",‘ 1 SA w\onsanto Population Control

L. and you can be infertile

oct-lo-consumer
product, a8 GM sweel corm
cantuining BI toxin
designed to protect the
peant by rupturing the
stemach of any insact that
feads on it. Monsanto

down bafare the corm
makes it to your dinner
table, but rats fed the GM
com showed organ fallure
and the toxin has been
detected in the bodies of ~ v
prognant women rarwforBelity. com
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They are not the enemy...

Vegans

Raw food advocacy
Plant-based diets

Vegetarians

Organic farmers and customers

They can, do, and should co-exist with
Traditional agriculture
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Sustainable Balance

*ROI
« Data Driven
+ Demand
« Repeatable
. prc?;fc»l::;l:l + Measurable
. » Specific
=« Efficiency Objectivi
Profitability e "‘W
¥
Knowtedge
Ethically Grounded
Ethically Groynded
* Compassion i
» Responsibility ¢ | Fealings
+ Respact | Belief

| + Faimess
@ S
! | Value Similarity |
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SCIENCE

Website Presentation

M+ Huffington Post
— Progressive P.O.V.
;F, + October 2014
_ y
&

Rermsom Wiy

v
s |

Factual article

— No hormones

— Breed selection

— Selective breeding
— 162 comments

= O e

ST o [JELAWARE

Selective Breeding

Apple head standard Modern oriental standard
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1957 1978 2005

Facebook Presentation

* SM editor sets a tone
» Changes headlines

» 14,442 + “likes”

* 6, 830 shares

* Thousands of
comments

¢ Including me

certainly not a secret at this point.

Line gy B s vt sz, eu

ﬂ Valerio Meglie-Saremi She actually thinks people will believe her? They
do use hormones and antibiotics. The evidence is out there and it's

Like - Reply - 2 - Oclober 22, 201

9/16/2015
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ﬂ Lisa Harrison Look where she works... a university in Ag dept. as a
"Communications Specialist” - yeah, passing along Big Ag propaganda.

Like Reply - €93
ﬁ Dax Bargamento Yep they give them roids and antibiotics. That's why
o hinlonnn hnnt Incins thgic fnatharmonthai dant b b oll o
L E=
]
o —
i
-

PLATFORMS

9/16/2015
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Chat it up!

Haw

9/16/2015
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Twitter Chats

» #GardenChat
Mondays, 9 p.m., EST

» #AgChat
Tuesdays, 8-10 p.m., EST

» #FoodChat
Third Tuesdays, 8-10 p.m., EST

Yoo [FLAWARE

Instagram

200 million active monthly users
75 million daily users
— Up from 7.3 million a year ago

34% of teens and millennials (14-
24 years old) use Instagram

98% of US users are on app

60 million photos posted daily

— Up from 40 million a year ago
20 billion photos shared

.

16
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Instagram

« Photo driven

« Younger audience
* Hashtags!

« Simple to use

« Comments

« Allows re-posts to
Tumbler, Twitter,
Facebook, Flickr

[UNIVERSITY ov [ JFLAWARE

Facebook

.

1.32 billion monthly users

— 107 billion users access on a
mobile device

829 million daily users |
— 399 million users only access on

a mobile devices

40 minutes per day on Facebook
(average user)

Businesses are paying 122% more
per ad unit than a year ago

— $2.66 billion spent in Q214

.
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Twitter

.

Approx. 1 billion users
— 35.5 million users in China (most in
any country) M ‘l
271 million monthly users .
500 million tweets sent daily
78% of active users are on mobile
77% of accounts are outside the US
Supports 35+ different languages

.

htips://about wwitter.com/company

9/16/2015
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Twitter

« Government Agencies
* Non —Profits
* News Media
— Reporters
« Elected officials
« Hashtag dominant
* #NetDE #FarmDE #AgChat #Foodie
« #UDel #BlueHen

https://about.twitter.com/company

A studects fricks of the trade

Workhon "AJ Abcud Lswra® 5= Iy

9/16/2015
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LinkedIn

« 300 million active users
+ 3 billion total users
— 2 new users per second
« 3 million business pages
* 1.5 million groups
« 17 minutes per visit on average
* Reached 200+ countries
¢ Available in 20 languages

[UNIVERSITY o [DFLAWARE

Google+

* 750 million users
« 300 million monthly users
¢ 3.3 minutes per month

[UNIVERSITY o [DFLAWARE

YouTube

1 billion users

* 4 billion views per day

¢ 6 billion hours viewed per month

« 100 hours of video uploaded per minute

You

9/16/2015
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Pinterest

¢ 70 million users

* 80% of users are women

« 2.5 billion monthly pageviews

* 80% of pins are repinned

* 14.2 minutes per visit on average
* 98 minutes spent on site monthly
« Available in 20 languages

cominde: h 57

htp:
many-people-use:the-top-social-media/

Yoo [FLAWARE

Vine

* 40 million users
* Awaiting the release of more stats

\Hine

h

htp: cominde:

many-people-use:the-top-social-media/

Yoo [FLAWARE

SnapChat

¢ 100 million monthly active users
¢ 400 million Snapchats a day
¢ 71 % of users are under 25

e 32% of US teens (13-17) use
Snapchat on a mobile device

ht cominde

tp:
statistics/2/#VBmI20vogSs

9/16/2015
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Foursquare/Swarm

¢ 45 million users

« 3.5 billion check-ins
« 30 million tips &&‘
¢ 1.3 million business pages

¢ Launches Swarm in May 2014

[UNIVERSITY ov [ JFLAWARE

Tumblr

¢ 216.3 million users

* 69 million users monthly
¢ 125.7 million blogs

* 56.1 billion posts

om/ind h
many-people-use-the-top-social-media/
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Flickr

* 87 million users

« 3.5 million photos uploaded daily - ‘

« 8 billion photos L
ilicki

htp: com/inde:
many-people-use-the-top-social-media/

9/16/2015
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MySpace

« 36 million users
« 75.9 million users at its peak
¢ 14.2 million artists

http:
many-people-use-the-top-social-media/

[UNIVERSITY o [DFLAWARE

TERMS AND DEFINITIONS

[UNIVERSITY o [DFLAWARE

Sort and Search

» #GardenChat « #FarmMD

» #AgChat « #NetMD

e #FoodChat » #Garden

+ #FarmDE « #FoodSafety
+ #NetDE + #RuralMade
e #FarmMD

* #NetMD

9/16/2015
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social media

noun

The interactions among people through creating and
sharing content in virtual communities.

Examples: Facebook, Twitter

9/16/2015

hashtag

noun

A string of letters or numbers preceded by a pound sign
that, when combined is commonly used to create “search
terms” within social networking sites.

Example: #SMstrategy14

tag
noun
Label for organizing content, often times used on blogs.

Examples: music, art therapy

23



paid media
noun
When a brand pays to leverage a social media platform.

Example: Facebook ads, paid search

9/16/2015

owned media
noun
A company’s branded platform, which it manages.

Example: website, blog, Twitter account

earned media
noun
Customer-generated content.

Example: Unprovoked praise on a user’s Twitter account
mentioning the company.

24
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shared media
noun

Brand content that propogates from one social network
user to another.

Examples: Facebook, Twitter, YouTube

SEO

noun
Acronym for “search engine optimization,” which is the
process of integrating keywords, tags and terms into your
website to boost its search engine ranking.

Example: CNN uses: CNN, CNN news, CNN.com, CNN
TV, news, news online, breaking news, U.S. news, world
news, weather, business, CNN money, sports, politics, law,
technology, entertainment, education, travel, health, special
reports, autos, developing story, news video

INIVERSITY v [ JFLAWARE

algorithm
noun

A set of rules that define placement of content on social
networking sites.

Example: Facebook’s Story Bumping, Edge Rank
(previously used by Facebook)

9/16/2015
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avatar

noun

Thumbnail size image that appears next to a username on
social networking sites.
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klout

noun

A measure of social influence based on integrated social
networking sites.

viral
noun

Content that is quickly shared online across social
networking sites.

Example: YouTube videos

26
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reach
noun
The number of online users who saw your content.

Time Flies

Image courtesy hitp:/Awva.mediabistro.com
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Image courtesy www.channelonmarketing wordpress.com

WHO IS USING SOCIAL MEDIA?

Pew Internet Report

74 % of adults online use social networking sites

‘Who uses social networking sites

of intermet wsers within roch growp who wse social networking siter
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Facebook Still Rules

Social media sites, 2012-2013

adelts i wse

2 013
71

&7

20 22 21
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18 17
l g i z

Focebook  Linkedin  Pimterest Tuitter Instagram

PEW RESEARCH CENTER
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Social Networking on Mobile Phones

ey o

|| A coll phosse owmers n-1,954) 2o
M (n=535) E)
Worman (re1,059) a
o
182 =340} 67
30-43 [ns562) 50
5064 (=587} 1
65+ {n=42%) ]
Race/ethmicity
White, Non-Hispank {n=1404] 3
Black, Non-+Hispanic (ns234) 45
Hispanic (=180 43"
Annual household Income
Liss than $30,000/yr (n=447) 3
530,000:543,599 (a3 16) &
$50,000-574,999 [n=272) o
575,000 [na538) a8’
Education level
N high sehest diploma ne155] n
High schaed grad (na342) ar
Same Collage (=430 4
College + (=752 a3

Demographics of social media

User demegraphics for social-media services compared with
the overall U5, Internet population

Whita Eilack Hispanic | Other, don't
non-Hispank | non-Hispanic know, refused

Facebook |GG&% % 14% 9%
Linkedin 66 4 8 12
Twitter S8 18 2 1
Instagram &7 20 17 16

Internet

Seutce Pew Research Center The \Wall Siresd Jeumal
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Resources

Center for Food Integrity U.S. Farmers & Ranchers Alliance

 http://www.foodinte ¢ http://www.fooddia

grity.org/ logues.com/
« @foodintegrity ¢ @USFRA Twitter

9/16/2015

30



