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Making Social Media Work
for Agriculture, for your Career and Brand

September 16, 2015

Michele Walfred
walfred@udel.edu

Twitter:@mwalfred Instagram:mdw302

Using Social Media 

• Social Media Platforms

– You are a brand!

– Establishing a professional presence

• Due Diligence. What does it mean?

– Responsible social media use

– Fact checking

• Social Media and Agriculture

– What’s out there

– What’s needed

I AM EATING A #DONUT

I LIKE DONUTS

THIS IS WHERE I EAT DONUTS

HERE IS A VINTAGE PHOTO OF MY DONUT

WATCH ME EAT A DONUT

MY SKILLS INCLUDE DONUT EATING

HERE’S A DONUT RECIPE

NOW LISTENING TO “DONUTS”

LET’S HANGOUT AND TALK ABOUT DONUTS

I ATE A DONUT AND DISAPPEARED
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#Socialnomics 2014 by Eric Qualman

WHAT IS YOUR BRAND?
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Sobering statistics

• Colleges and Universities

– 27% use Google +

– 26% use Facebook

– 35% found information that negatively impacted prospective students’ 
applications

• Employers

– 70 % of recruiters denied candidates due to online information

– 84% of recruiters think online reputations will factor in hiring practices

ALL OF THESE PERCENTAGES ARE INCREASING!!!
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“The 21st-century human is learning 
that every action leaves an indelible 
digital trail. In the years ahead, many 
of us will be challenged by what we 
are making public in various social 
forums today.

The fact that one in five applicants 
disqualify themselves from an 
interview because of content in the 
social media sphere is a warning to 
job seekers and a true indicator of the 
digital reality we now live in.” –
Eurocom Worldwide (PR firm)
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REALLY?

Likelihood that one of these 
“friends” is an employer or 
fake account are very high.

Regardless of personal privacy 
settings, once it is posted, online 
content is fair game and can be 
shared publicly by “friends.”
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Advice

• Anything connected to your real name keep moderate & professional

• Email: crzygurl134@gmail.com vs mwafred@gmail.com

• Social media accounts. Twitter, SnapChat, Instagram – more than one. 
Have a fun. crazy one to talk about concerts, boyfriends, parties, social life. 
Create a serious one that is branded to your real name.

• Create a blog. Write about serious topics. Your 4-H community service. 
What you learned from a project or activity. Content that shows your life in 
an every day context that is positive & thoughtful.

• Watch the number of Facebook friends. Do you really know them?

– Use lists to reduce post visibility

– Downplay the drama – relationship problems, feeling blue, gossip, 
complaining about job.

12

Posting on 
Facebook pages

NEVER PRIVATE! 

WHAT IS YOUR BRAND?
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• F

Internships/Job Seekers

• What is company’s social 
media footprint?

• How do they 
engage/serve the public 
with social media

• Study before an interview

• They will be studying you!
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In life, not just in social media, do your 
“due diligence”

• Think before you send

• Consider before you share

• Avoid drama

• Don’t be gullible

• Don’t overreact to the obvious “OMG” moments

• Ask what voices are missing in the discussion or topic

• Don’t complain to get ahead. Compliment to get ahead

• Give credit to others. You will always be seen as gracious and fair
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AG LITERACY
YOU CAN BE AN AGVOCATE

The Faces of Delaware Agriculture

 Greenhouse/garden center
 Farmers Market
 Creamery
 Poultry farmer
 U-pick
 Orchard
 Grow for processing/grain
 Events
 Value Added/Retail
 Agvocate

22

The Credibility Gap

Our methods 
are proven 

safe.

We keep food 
affordable.

We care about 
our land and 

animals.

We NEED to 
produce more to 
FEED the world.

We need a secure 
domestic food supply.

You say … They hear …

We have the 
safest food supply in 
the world thanks to 

the ag industry.

Most 
farms are 

family-run.

Your methods tamper with nature.

At what expense to quality?

But beholden to big processors 
and the bottom line.

You will take profitable 
short cuts when and if 

you can.

You WANT to produce 
more to SELL to the world.

You want subsidies and lax 
regulations.

Pesticides, antibiotics and hormones 
might not be safe in the long-run.
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Who they think we are

Chipolte’s Original streaming comedy series depicting agriculture as industrial
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http://www.factoryfarmmap.org/
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They are not the enemy…

• Vegans

• Raw food advocacy

• Plant-based diets

• Vegetarians

• Organic farmers and customers

They can, do, and should co‐exist with
Traditional agriculture
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Website Presentation

• Huffington Post
– Progressive P.O.V.

• October 2014

• Factual article
– No hormones

– Breed selection

– Selective breeding

– 162 comments

Selective Breeding

Apple head standard Modern oriental standard 

38
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Facebook Presentation

• SM editor sets a tone

• Changes headlines

• 14,442 + “likes”

• 6, 830 shares

• Thousands of 
comments

• Including me
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PLATFORMS
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Chat it up!

Twitter Chats

 #GardenChat

Mondays, 9 p.m., EST

 #AgChat
Tuesdays, 8-10 p.m., EST

 #FoodChat

Third Tuesdays, 8-10 p.m., EST

Instagram

• 200 million active monthly users

• 75 million daily users

– Up from 7.3 million a year ago

• 34% of teens and millennials (14-
24 years old) use Instagram

• 98% of US users are on app

• 60 million photos posted daily

– Up from 40 million a year ago

• 20 billion photos shared
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Instagram

• Photo driven

• Younger audience

• Hashtags!

• Simple to use

• Comments

• Allows re-posts to 
Tumbler, Twitter, 
Facebook, Flickr

Facebook

• 1.32 billion monthly users

– 107 billion users access on a 
mobile device

• 829 million daily users

– 399 million users only access on 
a mobile devices

• 40 minutes per day on Facebook 
(average user)

• Businesses are paying 122% more 
per ad unit than a year ago

– $2.66 billion spent in Q214

Twitter

• Approx. 1 billion users

– 35.5 million users in China (most in 
any country)

• 271 million monthly users

• 500 million tweets sent daily

• 78% of active users are on mobile

• 77% of accounts are outside the US

• Supports 35+ different languages

https://about.twitter.com/company
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Twitter

• Government Agencies

• Non –Profits

• News Media

– Reporters

• Elected officials

• Hashtag dominant

• #NetDE #FarmDE #AgChat #Foodie

• #UDel #BlueHen

https://about.twitter.com/company
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LinkedIn

• 300 million active users

• 3 billion total users

– 2 new users per second

• 3 million business pages

• 1.5 million groups

• 17 minutes per visit on average

• Reached 200+ countries

• Available in 20 languages

Google+

• 750 million users

• 300 million monthly users

• 3.3 minutes per month

YouTube

• 1 billion users

• 4 billion views per day

• 6 billion hours viewed per month

• 100 hours of video uploaded per minute
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Pinterest

• 70 million users

• 80% of users are women

• 2.5 billion monthly pageviews

• 80% of pins are repinned

• 14.2 minutes per visit on average

• 98 minutes spent on site monthly

• Available in 20 languages

57http://expandedramblings.com/index.php/resource-how-
many-people-use-the-top-social-media/

Vine

• 40 million users

• Awaiting the release of more stats

http://expandedramblings.com/index.php/resource-how-
many-people-use-the-top-social-media/

SnapChat

• 100 million monthly active users

• 400 million Snapchats a day

• 71 % of users are under 25

• 32% of US teens (13-17) use 
Snapchat on a mobile device

http://expandedramblings.com/index.php/snapchat-
statistics/2/#.VBml20vog5s
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Foursquare/Swarm

• 45 million users

• 3.5 billion check-ins

• 30 million tips

• 1.3 million business pages

• Launches Swarm in May 2014

Tumblr

• 216.3 million users

• 69 million users monthly

• 125.7 million blogs

• 56.1 billion posts

http://expandedramblings.com/index.php/resource-how-
many-people-use-the-top-social-media/

Flickr

• 87 million users

• 3.5 million photos uploaded daily

• 8 billion photos

http://expandedramblings.com/index.php/resource-how-
many-people-use-the-top-social-media/
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MySpace

• 36 million users

• 75.9 million users at its peak

• 14.2 million artists

http://expandedramblings.com/index.php/resource-how-
many-people-use-the-top-social-media/

TERMS AND DEFINITIONS

64

Sort and Search

• #GardenChat

• #AgChat

• #FoodChat

• #FarmDE

• #NetDE

• #FarmMD

• #NetMD

• #FarmMD

• #NetMD

• #Garden

• #FoodSafety

• #RuralMade
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social media

noun

The interactions among people through creating and 
sharing content in virtual communities.

Examples: Facebook, Twitter

hashtag

noun

A string of letters or numbers preceded by a pound sign 
that, when combined is commonly used to create “search 
terms” within social networking sites.

Example: #SMstrategy14

tag

noun

Label for organizing content, often times used on blogs.

Examples: music, art therapy
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paid media

noun

When a brand pays to leverage a social media platform.

Example: Facebook ads, paid search

owned media

noun

A company’s branded platform, which it manages. 

Example: website, blog, Twitter account

earned media

noun

Customer-generated content.

Example: Unprovoked praise on a user’s Twitter account 
mentioning the company.
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shared media

noun

Brand content that propogates from one social network 
user to another.

Examples: Facebook, Twitter, YouTube

SEO

noun

Acronym for “search engine optimization,” which is the 
process of integrating keywords, tags and terms into your 
website to boost its search engine ranking. 

Example: CNN uses: CNN, CNN news, CNN.com, CNN 
TV, news, news online, breaking news, U.S. news, world 
news, weather, business, CNN money, sports, politics, law, 
technology, entertainment, education, travel, health, special 
reports, autos, developing story, news video

algorithm

noun

A set of rules that define placement of content on social 
networking sites.

Example: Facebook’s Story Bumping, Edge Rank 
(previously used by Facebook)
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avatar

noun

Thumbnail size image that appears next to a username on 
social networking sites. 

klout

noun

A measure of social influence based on integrated social 
networking sites.

viral

noun

Content that is quickly shared online across social 
networking sites.

Example: YouTube videos
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reach

noun

The number of online users who saw your content. 

Time Online

Time Flies

Image courtesy http://www.mediabistro.com
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Image courtesy www.channelonmarketing.wordpress.com

WHO IS USING SOCIAL MEDIA?

Pew Internet Report

74 % of adults online use social networking sites

83

http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/
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Facebook Still Rules

Demographics of social media
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Resources

Center for Food Integrity

• http://www.foodinte
grity.org/

• @foodintegrity

U.S. Farmers & Ranchers Alliance

• http://www.fooddia
logues.com/

• @USFRA  Twitter 
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